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The University[!/ Dayton 
A ~~ORKSHOP: "HOW SOAPS 
AFFECT OUR V.11..LUES" 
News Release 
DAYTON, Ohio, January 6, 1982 The University of Dayton MORES-
Center for Creati ve Ministry along with the Archdiocesan Of fice of Religious 
Education-Dayton Region, and the Transactional Analysis Institute of Dayton 
\'till sponsor a workshop entitled, "Bioethics and the TV Hedium: How the Soaps 
Affect Our Values," This workshop will be held February 13, from 9 a.m. until 
3 p . m. at the Trinity Center , 226 Bainbridge Street. 
Thomas Martin, Ph.D., professor of theology at the University of 
Dayton will speak on "TV Values - Question of Content and l1edium." t,Yilliam 
P. Frost, Ph.D., professor of moral theol ogy at the University of Dayton wil l 
discuss "Ethical Principles. " "Psychological Honesty" will be the topic 
covered by ~~rge Reddington, director of the Transactional Analysis Institute 
of Dayton. The workshop is designed for t eachers , youth minis ter s , directors 
of religious education. 
Registration fee for the workshop is $10 and all reservations must 
be made by January 30. For additiona l information, call Patr ici a Skeele at 
229-4327 or Si ster Christina Ba rtsch at 22 3-4075. 
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